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Fake mews?
Confusion over Siamese cat at Thai king’s coronation ceremony
Bangkok
ANIMAL lovers in Thailand were
thrown into confusion over the weekend over whether a Siamese cat
presented to the newly crowned Thai
king and his queen was a living feline
– or not.
Thailand is holding three days of
coronation events for King Maha Vajiralongkorn, 66, who was officially
crowned last Saturday in elaborate ceremonies.
It is tradition at royal coronations
to present a cat – as well as several
symbolic household items – to a new
monarch as part of the private Assumption of the Royal Residence
blessing ceremony, which was held
on Saturday at the Chakrabat Biman
residence.
Cats are considered lucky by
many Thais and the tradition of giving one as a housewarming gift signifies a stable home.
On Sunday morning, several Thai
media outlets carried a photo of two

uniformed palace officials next to
what appeared to be a docile Siamese
cat and a fluffy white rooster. The image, distributed by the Bureau of the
Royal Household, was not captioned.
But, by the afternoon, the Thai-language news site Manager was reporting that the palace had used a “cat
doll” instead of a live cat.
A palace official, contacted by Reuters, said: “The royal ceremony required the use of a rooster and a cat. It
should not be the focus whether the
animals were real or not, but instead
the ritual itself is important.”
Reuters was unable to independently confirm whether live animals
were used in the ceremony or the photograph.
A Facebook page Maewthai.com –
"ThaiCat.com” – posted a copy of the
palace photo with a message from a
well-known cat breeder saying he originally had been asked to select two
gentle male Siamese cats for the ceremony but his cats were ultimately not
used.

“I feel grateful for His Majesty’s
kindness for feeling compassionate
about the cats, fearing that the animal
would suffer from waiting too long
during ceremonies, so the cats were
not used,” said the breeder, whose
post did not identify him by name.
He also did not directly address
whether the cat in the palace photo
was a doll.
That ambiguity confused some
Thais who posted comments online.
“So is it real or fake cat?” a Facebook
user called Niphawan Rakpontee
asked.
Another user named Krittaya
Parichayanan said “It’s a real cat isn’t
it?” “This is likely a stuffed cat,” user
Prapaporn Tongprasan said.
Thailand has strict lese majeste
laws carrying prison sentences of up
to 15 years for insulting the king,
queen or the heir-apparent.
Historical images of the 1926
coronation of King Rama VII, the current monarch’s great uncle, show a

group photo with female members of
the royal family holding both a Siamese cat – a breed that originated in
Thailand – as well as a rooster.
The tradition of using cats in royal
household ceremonies dates back
centuries, said historian and writer Sujane Kanparit.

“The meaning of having a cat is
that it brings warmth to the household. It is an old court tradition that
has appeared in the royal chronicles,”
he said.
Asked if the cat in the palace photo
was alive or a doll, Mr Sujane said: “I
have no idea.” REUTERS

Royal officials placing
a rooster and a cat next
to the bed of Thailand's
King Maha Vajiralongkorn at
the ceremony of Assumption
of the Royal Residence
on May 4. PHOTO: REUTERS

Avengers: Endgame blasts past Titanic
to be second-biggest movie of all time
Los Angeles
DISNEY’S Avengers: Endgame continued
its unprecedented box office run, assembling another US$145 million at the North
American box office during its second
weekend in theatres.
Endgame now stands as the
second-biggest movie of all time with
US$2.188 billion worldwide.
The Marvel juggernaut became the fastest film to gross US$2 billion globally in
just 11 days, crushing Avatar’s record of
47 days. It has now generated US$619 million at the domestic box office and
US$1.56 billion internationally.
In North America, Endgame dipped 59
per cent from its opening weekend. That
wasn’t enough to secure the biggest
second weekend of all time, a record still
held by Star Wars: The Force Awakens with
US$149 million.
However, it passed Avengers: Infinity
War (US$114 million) to hold the
second-biggest weekend ever. Only six
films have ever surpassed US$100 million
in their second weekends.
Repeat viewings from comic-book enthusiasts, as well as premium formats like
Imax and 3D have helped box office receipts reach extraordinary heights.
Imax theatres have accounted for
US$170 million of tickets sold across the
globe, while just under US$1 billion has
come from 3D screens.
Only two films in history – Avatar and
Star Wars: The Force Awakens – have
earned over a billion dollars from the 3D
format.
Overseas, Endgame remained the No 1
film in all markets aside from Japan. This
weekend, the superhero blockbuster
raked in another US$282.2 million from
55 international markets.
Top foreign territories include China
(US$575 million), the UK (US$89.9 million), and South Korea (US$82.1 million).
While Endgame continues to be the de
facto choice among moviegoers, a number
of brave studios opened new movies to
mixed results.
The Intruder, a psychological thriller
from Sony and Screen Gems, fared the
best among newcomers. It debuted in

second place, amassing US$11 million
from 2,222 North American locations.
That’s a solid start since the studio
shelled out US$8 million to produce The Intruder. The PG-13 thriller centres on a married couple who recently purchased their
dream home, only to realise the seller
keeps creepily meddling in their life.
While Endgame continues to be the de
facto choice among moviegoers, a number
of brave studios opened new movies to
mixed results.
Lionsgate’s Long Shot, a raunchy
R-rated romantic comedy starring Seth Rogen and Charlize Theron, nabbed the No 3
spot with a tepid US$10 million from
3,230 screens.

The Marvel
juggernaut became
the fastest film to
gross US$2 billion
globally in just 11 days,
crushing Avatar’s
record of 47 days.
It has now generated
US$619 million at the
domestic box office
and US$1.56 billion
internationally.
Jonathan Levine directed the movie
about a journalist (Rogen) who tries to win
over his former babysitter-turned-politican (Theron), who is now running for president.
It garnered mostly positive reviews
since its premiere at South by Southwest.
The opening weekend audience skewed female (56 per cent), while 68 per cent of
moviegoers were over the age of 35.
This weekend’s final new release, UglyDolls, launched in fourth place well below
expectations, stumbling with US$8.5 million from 3,652 venues. STX’s animated
musical cost US$45 million to produce.

Engaging Endgame: Black Widow/Natasha Romanoff
(Scarlett Johansson), Captain America/Steve Rogers (Chris Evans),
Bruce Banner (Mark Ruffalo) and War Machine/James Rhodes
(Don Cheadle). Endgame now stands as the second-biggest
movie with US$2.188 billion worldwide. PHOTO: WALT DISNEY
STUDIOS MOTION PICTURES/MARVEL STUDIOS/FILM FRAME.

The A-list voice cast includes Kelly
Clarkson, Nick Jonas, and Pitbull, who all
recorded new music for the movie. The
family friendly adventure follows a group
of misfit dolls who learn to embrace what
it means to be unique.
Meanwhile, Disney’s Captain Marvel
got another boost from Avengers: Endgame. It landed at the No 5 spot, generating US$4.3 million during its ninth weekend in theatres. The superhero tentpole,
starring Brie Larson, has earned US$420
million in North America and US$1.12 billion globally.
Thanks to Avengers: Endgame, the

year-over-year deficit in ticket sales continues to shrink. After this weekend, box office receipts are pacing less than 10 per
cent behind last year, according to Comscore.
Hollywood is banking on a number of
summer hits, including The Lion King, Toy
Story 4, and Fast & Furious Presents: Hobbs
& Shaw to help close that gap.
“If slow and steady wins the race, then
the oncoming barrage of big summer titles
should collectively over time knock the
percentage even lower and in systematic
fashion in the coming weeks,” said Paul
Dergarabedian, a senior media analyst at
Comscore. REUTERS

SP Group charity golf raises S$688,888
By Jay Parmar
jayp@sph.com.sg
Singapore
SP Group and a record number of its business partners turned up last Friday morning to put their skills to the test for the grid
operator’s annual charity golf tournament.
A total of S$688,888 was raised at the
event, and the funds will support 15,000
seniors from less privileged backgrounds,
through programmes under Community
Chest.
These programmes include community
homes, befriending, counselling, rehabilitation and caregiver support services.
Since the inception of the SP Heartware
Fund, SP Group’s community outreach
arm, in 2005, SP Group has raised more
than S$15 million for its elderly beneficiaries, through contributions from staff, customers and business partners.
SP matches all staff donations dollar for
dollar, and underwrites the cost to run the
event, so that every dollar raised goes directly to the beneficiaries.

“We are grateful to our business partners and the public for their continued support of elderly care programmes under
Community Chest since 2005,” said SP
Group chairman Mohd Hassan Marican.
“Every year, these sustained contributions help more than 15,000 seniors improve their quality of life through a range
of services,” he added.
This year’s edition saw a record number of SP’s business partners – 100 individuals and organisations – raise funds
through flight sponsorships and donations in cash and kind. A total of 144
golfers participated in the event held at the
Tanah Merah Country Club.
“It is heartening that our business partners have enabled us to raise a record
amount for the SP Heartware Fund this
year,” said Catherine Teo, SP Group’s head
of corporate services and chairperson of
the charity golf committee.
“They share our commitment to help
the beneficiaries of the Fund lead dignified
and fulfilling lives in their silver years.”

From left: Mohd Hassan Marican, chairman of SP Group; Amos Tan, managing
director of DBS Bank; Benjamin Tessier, head of Structured Solutions APEC,
Credit Agricole; Quek Poh Huat, senior advisor of SP Group. PHOTO: SP GROUP

Source: The Business Times © Singapore Press Holdings Limited. Permission required for reproduction.

CRYPTIC CROSSWORD

Across
1 Main pressure contains
opening of main sewer (10)
6 World is circumnavigated
snatching record (4)
9 Group with ordinary
instrument (5)
10 Awkwardly sat in bow
clutching a sailor (9)
12 Engine burnt out absorbing
current energy (7)
13 Initially circle round East
Timor encircling island (5)
15 Rot seen in European trees
(7)
17 Empty samovar to hold
endless drink one guzzles (7)
19 Go in for captivating single
cold temptress? (7)
21 Fruit tart having spread
inside (7)
22 Leader of Tories ready for
nonsense (5)
24 Disobey accepting a large
after-effect (7)
27 It’s inspiring swimming round
reef occasionally (9)
28 Concur and get on without
hollow remorse (5)
29 Metal test periodically
corrodes (4)
30 Dancing nudes once about
right for adults? (10)
Down
1 Reportedly so poorly (4)
2 Share everything outrageous
describing blokes (9)
3 Start of Stones’ ‘Stony’ track
(5)

4 Refuse work from cleric after
massage (7)
5 They fix tiles eventually on
board (7)
7 This compiler’s mature figure
(5)
8 Bless strange ancestor buried
in church (10)
11 Copper’s upset over rogue
receiving zero help (7)
14 Attractive Democrat
attractive to voters? (10)
16 Old canine barking on time
(7)
18 Sycophant is more prostrate
before Queen (9)
20 Rowdy rugby supporter
going outside if promoted (7)
21 Scent of pine outgrowth
around trunk (7)
0`25 China’s overlaid with old
gems (5)
26 Lifeless old man embraces
sweetheart (4)
YESTERDAY’S SOLUTION
Across: 1 Carpet, 5 Bookcase,
9 Arts and crafts, 10 El Dorado,
11 Salver, 12 Adding, 14
Marinate, 16 Chimeras, 19
Lusaka, 21 Warder, 23
Meerkats, 25 Slanging match,
26 Oriental, 27 Posing
Down: 2 Availed, 3 Patio, 4
Trafalgar, 5 Bedroom, 6 Ogres, 7
Cufflinks, 8 Suspect, 13
Immediate, 15 Relief map, 17
Hoarser, 18 Seminal, 20 Kitchen,
22 Right, 24 Kites
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